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2020 Curricula for the Ph.D. Program in International Business
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Notes:

1. Minimum credit required to graduate: 36.

2. Required Professional Courses: Group A - 12 credits; Groups B and C - 10 credits. Elective Professional Courses: Group A - 24 credits; Groups B and C - 26 credits.

3. Department requirements (including courses, tests, certifications, recognition of credits from other departments, etc.): The foundational prerequisite courses carry 0 credits. Group A
includes two subjects, such as International Business, International Marketing, and International Financial Management, while Groups B and C require only one subject in
International Business. Doctoral students who completed related courses within five years prior to enrollment may apply for course exemption by providing proof before the end of
the course selection period. Courses taken under the “College Common Curriculum” of the respective college are counted as professional course credits within the department.
Courses taken under the "Interdisciplinary College Curriculum" or courses from other colleges are recognized as credits from other departments.

4. Required courses include three groups of core courses: Professional Seminar I and Professional Seminar II, totaling 4 credits. Group A requires an independent research course titled
“Field Research in International Business,” worth 2 credits.

5. Professional elective courses: Two courses in Methodology, totaling 6 credits. Electives are offered in the academic fields of Groups A, B, and C. Students selecting a major field must
complete four courses in that area, while those selecting a minor field must complete two courses.



