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一、 備註： 

(一)本課程表適用 103 學年度入學新生 
(二)各科目(或小計)之學分時數以「學分/小時」標示 
(三)選修:表列為預定科目，將依各學期實際需要開課 
(四)其他相關規定依本系(所)博士研究生修業要點辦理 

二、 畢業門檻: 
(一) 最低畢業學分數為 39 學分，包括(1)必修 21 學分，(包含論文 6 學分，以提論文之該學期為準)(2)選修 18 學分(含跨系所選修，依各系所規定辦理) 

三、 系訂規則: 
(二) 基先修課程 0 學分，包括國際企業、國際行銷、國際財務管理、國際經濟等四科;入學前五年內曾修上列相關科目之博士班學生，得以免修 
(三) 必修科目方法論 9 學分，於本系博士班課程中方法論領域 8 門課中選 3 門 
(四) 專業選修課程選定主修領域課程者須修習四門課，選定為副修領域課程者須修行二門課，合計共修習六門課 

 
一、 Notes: 

(一) This curriculum applies to students admitted in the 2014 academic year. 
(二) The credit hours for each subject (or subtotal) are indicated as “credits/hours.” 
(三) Electives: The listed courses are planned and will be offered based on the actual needs of each semester. 
(四) Other relevant regulations shall be handled in accordance with the PhD program requirements of this department (or institute). 

二、 Graduation Requirements: 
(一) A minimum of 39 credits is required for graduation, including (1) 21 required credits (which include 6 credits for the dissertation, based on the semester in which the 

dissertation is presented) and (2) 18 elective credits (which may include inter-departmental electives, subject to the regulations of each department). 
三、 Department Regulations: 

(一)  Prerequisite courses amount to 0 credits and include four subjects: International Business, International Marketing, International Financial Management, and International   
Economics. PhD students who have completed the above related subjects within five years prior to admission may be exempted from these prerequisites. 

(二)  Required courses in methodology total 9 credits, with students selecting 3 courses from 8 available methodology courses in the department’s PhD curriculum. 



(三)  For professional electives, students who choose a major area of specialization must complete four courses in that field, while those who choose a minor area must complete  
two courses, for a total of six courses. 

 
 


